
2018 — 2021  |   DOCTORATE OF PHILOSOPHY
Geospatial Analytics 
North Carolina State University, Raleigh, NC

2016 — 2018  |   DOCTORATE OF PHILOSOPHY
Psychology — Human Factors & Applied Cognition
North Carolina State University, Raleigh, NC

2012 — 2016  |   BACHELOR OF ARTS
Psychology 
North Carolina State University, Raleigh, NC

E D U C A T I O N

2016 — 2021  |   GRADUATE RESEARCH & TEACHING ASSISTANT  
CENTER FOR GEOSPATIAL ANALYTICS — NC STATE UNIVERSITY 

• Develop, plan, and manage participatory workshops to understand and resolve user 
needs encountered during the use of web-mapping platforms.

• Design and develop visual tools and features for new GUI and startup-screen to enable 
intuitive software use for all user levels. 

2021 — 2022  |   USER EXPERIENCE RESEARCHER
LENOVO  —  MORRISVILLE, NORTH CAROLINA, UNITED STATES

• Lead and conduct UX research across a wide range of website UIs, customer 
types, and product information.

• Perform competitive analysis, benchmarking, contextual inquiry and other 
advanced types of usability tests. 
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S E L E C T E D  P U B L I C A T I O N S

     Transferred from Human Factors and Applied Cognition to Geospatial Analytics in February 2018.

P R O F I L E
A collaborator and researcher with a passion for innovation across a wide variety of 
platforms. With an inquisitive and empathetic nature, and a background in psychology, 
computer science, and graphic design, I seek to understand and communicate the 
human needs, behaviors, motivations, and the physical and cognitive factors that impact 
the design and function of things. With 8 years in UX / HCI research and design, human 
computer interaction, computer science, and design strategy, I bring a strong strategic 
mindset that connects science and art with a core value of user-centered design. 
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W O R K  E X P E R I E N C E

• 

2022 — PRESENT  |   SENIOR USER EXPERIENCE RESEARCHER
ZUORA —  REMOTE

Define and execute on end-to-end research strategy across multiple platforms   
based on customer needs, a strong understanding of business goals, and technical. 
considerations.
Inspire and coach cross-functional teams to think strategically on how research can 
drive delightful product experiences that improve usability and business outcomes.

• 

https://www.sciencedirect.com/science/article/pii/S0198971520302878
https://www.researchgate.net/publication/322355724_Tangible_Landscape_A_Hands-on_Method_for_Teaching_Terrain_Analysis
https://journals.sagepub.com/doi/10.1177/1541931213601939

